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OUR PROMISE

IDENTITY
Who is Airwavz?

TENANTS
receive 5-G ready, reliable wireless
connectivity now and in the future

Airwavz bridges the gap between mobile users and commercial properties to resolve surging
in-building wireless demand.

What is Airwavz’s Brand?

PROPERTIES
become future-prepped and
well-equipped

The challenge of meeting record-high levels of demand for wireless connectivity can cause
headaches for building owners and mobile carriers. Airwavz eliminates these headaches, by
finding a solution that’s high-speed, cost-effective, and a seamless, wireless experience that
stands the test of time.
At Airwavz, we are known for our credibility and accessibility. These attributes define the

BUILDING OWNERS
gain a long-term wireless partner
with skin in the game

professionalism that we exhibit in every business relationship. We take the time to earn each
customer’s trust:
+ We listen to their needs.

CARRIERS

+ We answer their questions with transparency and in language that’s easy to understand.

receive brokered agreements and
low-cost densification solutions

+ We become a trusted advocate for each of our customers.
+ We deliver what we promise: An innovative and superior connectivity experience that’s also
sustainable and profitable for the customer.
The Airwavz brand is forward-looking and tech-savvy, yet passionate about those “good, oldfashioned” values like honesty, politeness, and respect. We’re collaborative partners, building
bridges in knowledge, solutions, and relationships. We’re always striving for better, more
affordable solutions to connectivity that boost revenue and make life easier for our customers.
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TEAM AIRWAVZ
is easy to work with and makes
“building mobility” simple

LOGO GUIDELINES
PRIMARY LOGO
In its simplest form, the Airwavz brand is represented
by the Airwavz logo or one of its secondary logos.
Our logo is the most fundamental element of our
brand. It should appear in a prominent location on all
communications.

PRIMARY LOGO IN SECONDARY COLORS
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SECONDARY LOGO

LOGO GUIDELINES
When using the logo, there will be times that the logo
mark will need to be moved to the left or the “Building
Mobility” will need to be removed. In those cases, the
secondary and tertiary logos may be used.

TERTIARY LOGO

LOGO MARK
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LOGO CLEAR SPACE
AND MINIMUM SIZE

X

X

X

X

The brandmark and logotype should scale proportionally
when enlarged or reduced. The logo should only be used
as provided and never altered or separated.

Clear Space
Clear space is the area that surrounds the logo and helps
maximize the visual impact. The blue area must be kept

X = the height of the logo mark

free of all other graphical and visual elements.

Minimum Size
The logo type should be a minimum of .75” wide in print
and 54 px for web.
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.75”
54 px

.75”
54 px

INCORRECT LOGO USAGE
The Airwavz logo should not be replaced by a standard
typeface unless approved by the Marketing Department.
It should always be reproduced from original artwork and
should never be rebuilt, redrawn, re-created or distorted.
The logo should not be manipulated, applied as transparent
or otherwise overlapped or obstructed by nearby copy or
objects without permission from the Marketing Department.
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AIRWAVZ

Pantone: 534 C
CMYK: 100 87 34 25

COLOR PALETTE

RGB: 28 51 97
HEX: 1c3361

Pantone: 7455 C

The Airwavz color palette is composed of our primary hero
color, Pantone 534, plus a range of secondary colors that
compliment and contrast our primary color.

CMYK: 83 62 0 0
RGB: 58 103 177
HEX: 3a67b1

Our color palette provides a strong foundation on which to
build the Airwavz brand and to best communicate the full
spectrum of messages that defines Airwavz.

Pantone: 7489 C
CMYK: 51 13 100 0
RGB: 141 178 63
HEX: 8db23f

Pantone: Cool Gray 10 C
CMYK: 61 52 50 21
RGB: 99 100 102
HEX: 636466

Pantone: Cool Gray 7 C
CMYK: 43 35 35 1
RGB: 152 152 153
HEX: 989899

Pantone: Cool Gray 2 C
CMYK: 19 15 16 0
RGB: 205 204 203
HEX: cdcccb
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COLOR BREAKDOWN
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60%

40%

20%
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TYPOGRAPHY
Our primary print and web fonts are Raleway and Libre
Franklin; both are sans serif fonts. Raleway is primarily used
for headers and call outs. Libre Franklin is used for secondary
headers and body copy. We can incorporate the different
variations of the font to make the copy more interesting,
while having a neutral design that guarantees readability.

Aa

Raleway
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789!@#$%^&*(),./;’:”<>?
Thin • Thin Italic • Extra Light • Extra Light Italic • Light • Light Italic
Regular • Italic • Medium • Medium Italic • Semibold • Semibold Italic •
Bold • Bold Italic • Extra Bold • Extra Bold Italic • Black • Black Italic
Font Can be found here: https://fonts.google.com/specimen/Raleway

Aa

Libre Franklin
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
0123456789!@#$%^&*(),./;’:”<>?
Thin • Thin Italic • Extra Light • Extra Light Italic • Light • Light Italic
Regular • Italic • Medium • Medium Italic • Semibold • Semibold Italic •
Bold • Bold Italic • Extra Bold • Extra Bold Italic • Black • Black Italic
Font Can be found here: https://fonts.google.com/specimen/Libre+Franklin
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DEFAULT COLOR &
TYPE HIERARCHY

HEADLINE

+
+
+
+

Should be in Raleway
Sentence or Title case
No more than 30 pt font & 34pt leading
in Pantone 534 or 7455

SUBHEADS

+
+
+
+

Should be in Raleway
Sentence or Title case
No more than 18 pt font & 22pt leading
in Pantone 534 or 7455

SECONDARY SUBHEADS

+
+
+
+

Should be in Libre Franklin
Sentence or Title case
No more than 15 pt font & 19pt leading
in Pantone 7455 or Cool Gray 6

Body Copy

+
+
+
+

Should be in Libre Franklin
Sentence case
No more than 12 pt font & 18pt leading
in Pantone Cool Gray 10

Quotes and Callouts

+
+
+

Should be in Raleway
Sentence case
in Pantone 7489

The easiest way to establish type hierarchy is through
size. Readers often see the biggest type first and start
reading from there.
To create a distinct type hierarchy, we vary the sizes
and fonts on a page to establish and define clear
relationships between pieces of text. When defining
these relationships, make sure there’s enough visual
difference between font styles.
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PHOTOGRAPHY
Airwavz uses visuals to showcase in-building wireless through
depictions of both people and building imagery.
Photography should be friendly, natural and modern with
a happy customer focus. Visuals that portray teamwork,
partnership and warmth are ideal.

12

ICONOGRAPHY

RF Analysis

System Design

Tenant

Property

Fiber

Letter

Construction/Build

Smart Building/
System active

Agreement/Owner

Internet Traffic

Team

Router

All Airwavz icons should be outline only and typically
a 1-2pt stroke. Some exceptions can be made.
For consistency, please use existing icons before
creating new ones.

Expansion

Envelope/Email

Location

Hospital Icons
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Checklist

Subscriber

Discovery

Carriers

Speed

Energy

Density

Tenant (Enterprise)

Safety

Wifi

Capacity/Group

Floor Plan

Signal Strength/
Carrier

Public Safety

Multiple Locations

Flip Phone/
Outdated Tech

Co-working

Latency/Time

Small Cells

DESIGN ELEMENT
The Airwavz design element symbolizes wireless and
human connection. It should be used sparingly on
images and documents. It should typically be gray,
white or a mix of both depending on the image.

RULES:
+ If used with photography, the element should not
obscure or obstruct any person’s face or in any way
distract from the desired effect.

+ Element should not be place on top of any templates
+ Should not be edited to a thickness that distracts

BULLETS
When creating a bulleted list, always use a + sign.
It should typically be green but some designs may
call for another color. Exceptions can be made at the
discretion of the Marketing Department.
In copy, use bullets to break out a list of 3 to 7 items.
Do not use bulleted lists longer than 7 items.
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+

Incorrect Bullets

EMAIL SIGNATURE
Since the Airwavz email signature embodies our brand, the
most fundamental branding elements must be present—
starting with the Airwavz logo. Like in a sentence that, when
reading from left to right, begins with the most important
information, the logo is the most critical part of the email
signature. This familiar symbol for Airwavz contextualizes the
contact information that follows.
The same colors we use in all of our communications should
also be recognizable in an employee’s e-signature. Alongside
the logo, the chosen color combination sends the message
that Airwavz is sharp, professional, and innovative. At the
same time, the colors help to convey the relational dimension
of our brand: That we’re a collaborative and harmonious

Employees’ email signatures/business cards should
contain the following elements in this order:
+ First and last name of the employee in caps and Raleway font,
blue and size 15

partner for the customer.

+ Their title in bold Libre Franklin font, blue and size 13

Just as we value our customers, we value our employees. The

+ Full name of Airwavz (Airwavz Solutions, Inc.) in Libre Franklin,
blue and size 13

employee’s name in all caps at the top of their signature sends

+ [One space]

this message. Our people and their ownership in Airwavz are
us stay technically nimble, model integrity, and forge the best

After two spaces, the email signature should list this
information in Libre Franklin, grey and size 12:

wireless solutions for our customers. Capitalizing the name

+ Phone number

in the e-signature is a reminder that our employees are at the

+ Email address underlined

heart of what we do.

+ airwavz.com

key to our success. Our human capital—pun intended—help

+ Follow us on LinkedIn!
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PPT TEMPLATES
& EXAMPLES
Presentations are a important way to establish the
brand. Please use the template provided by the
marketing team to help follow all of the branding
guidelines.
A few key points:
+ Cover slide should be a bold image with a white 30%
transparency overlay for the text.
+ All headers should be 33pt if possible. In long titles it may
need to be made smaller
+ All headers should be Navy with the lighter blue bolding
the key word.
+ Only use icons, photos and graphics approved or
provided by the marketing team.
+ All slides should maintain the footer wedge unless this is
absolutely not possible due to content.
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VOICE/TONE
Since the Airwavz brand is about credibility and accessibility, branded communications will convey
competence without pretension. Our voice is smart and knowledgeable, but also respectful and
down-to-earth.
Our target audience needs to feel comfortable asking for our help and expertise. A voice that
avoids excessive formality or a patronizing tone, while translating the big technical words into plainspoken English that anyone can understand, is ideal. After all, Airwavz is supposed to be a “friendly,
neighborhood” go-to for the wireless solutions our customers can’t figure out or don’t have time for.
Before they can know we’re responsive to their needs, our customers need to know they’re able to
understand us and the added value we bring. This connection on the relational level begins with the
voice/tone we use in our branded communications.
Sure, we want to impress prospective customers with our tenacity for finding high-tech, wireless solutions
to the hardest connectivity problems. We also want to convey our responsibility and dependability as
a partner, as well as how employee ownership in Airwavz ensures a higher level of accountability.
Airwavz is a long-term partner to our clients and our clients understand we’re here for what comes,
not just today’s challenges. We are dedicated to building sustainable networks that can support them
far into the future. We are passionate about our partnerships.
These attributes of the Airwavz brand are more likely to shine through when the consistent voice/tone in
our communications is one of a very informed partner—as opposed to a lecturer—who is always building on
their successes to solve that next challenging, connectivity problem.
To sum up, you can’t go wrong relaying information about Airwavz and its services in plain language
that’s also friendly, conversational, and informed.
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EXAMPLES

Airwavz removes the headache of doing it yourself, providing you
with an experienced tech partner that saves you time and money.

ADVANCED
WIRELESS SOLUTIONS

20 QUESTIONS TO ASK

Airwavz Solutions partners with building and property owners to develop long-term
mobility solutions to flexibly and economically solve the coverage and capacity
challenge created by the exponential explosion of mobile consumption.

YOUR POTENTIAL IN-BUILDING WIRELESS PARTNER

MOBILE INFRASTRUCTURE SHIFT

As you embark on the process of choosing an
in-building wireless partner, make sure to ask
the right questions. Here are the top 20 to
include on your list:

The mobile infrastructure market is shifting as a result of an extraordinary increase in the demand for wireless
services. There are multiple factors driving this market shift:

Ask About: Details of the System
75% of mobile devices
will be smart devices by
2021

Smartphones will
generate 6.8 GB of
traffic per month by
2021

Mobile data traffic will
increase at a compound
annual growth rate of
47% from 2016 to 2021

More than 80% of all
data sessions originate
or terminate inside a
building

Because that’s where the data is. In-building wireless offers solutions for
building owners that make their properties more attractive to tenants.
Address the explosion of mobile consumption

+

Attract and retain tenants

+

Compete in the mobile business world

Wireless services are becoming a critical factor in tenants’ decisions to
lease commercial real estate and many are now considering wireless
services as the next utility.
+

90% of building owners say that access to advanced
communications is the 4th most important selling point for
a building (behind price, parking and location)

+

Access to advanced communications is raised in 75% of
negotiations

+

61% of building owners report advanced communications
provides a competitive advantage
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Business Card

2.

What are the up-front costs and when do I start paying?

3.

Is the solutions considered CAPEX or OPEX?

4.

What type of system do you deploy? DRAN, Traditional
DAS, BDA passive (Bi-Directional Amplifiers)?

5.

Who maintains and upgrades the system after
deployment? Who will operate the system after
installation? Who do I call with issues?

6.

What if I have a tenant moving-in or renovating, do you
help with any changes that might occur?

7.

What is the long-term support and what is included?

8.

Can your system cover multiple buildings or an entire
campus?

9.

What is the scalability of your system? Are technology
upgrades and changes included in your pricing?

system if the carrier makes technology or macro changes?

Ask About: Their Service Level
16. What type of service level guarantees do you provide and
what is the escalation process to secure issue resolution?
17. Do you enter a Service Level Agreement with me, the
property owner/building management?

Don’t Get Caught with the ‘Free System’ Myth
18. For those offering a carrier-funded solution: Why is
your system “free” when everyone else is asking me
to pay? What’s the catch?
19. If a “free” system is being proposed what is the
timeframe of carriers joining the system? Can you
guarantee that timeframe?
20. With your “free” system, is there any roof space
being proposed for a cell site?

AIRWAVZ.COM + 1-833-AIRWAVZ + 1410 W. Morehead Street, Suite 100 • Charlotte, NC 28208
Copyright © 2020 by Airwavz Solutions, Inc. May not be reproduced or used in any manner whatsoever without permission

Why Airwavz Flyer

20 Questions to Ask Flyer

VP | Marketing &
Communications

Elevator Sign

Is the solution 5G ready?

for it?

STEPHANIE
GRAY

airwavz.com

13. Is your network design carrier approved prior to
deployment?
14. Do you work with the carriers during deployment? Such
as system integration process?

1.

10. Is there a marketing agreement or Letter of
Understanding? What is the length of the agreement, is
it binding or exclusive, and for what term? What do I get

Airwavz Solutions’ holistic solutions-driven approach delivers a
customized end-to-end wireless technology platform that aligns
with financial and performance requirements.

Letterhead

12. Do you enter a Service Level Agreement with the carriers?

15. Will you provide optimization throughout the life of the

WHY IN-BUILDING WIRELESS?

+

Ask About: Their Carrier Engagement
11. Can you provide carrier letters of support?

stephanie.gray@airwavz.com
909.477.9603
1410 W Morehead St
Charlotte, NC 28208

EXAMPLE OF
GOOD COPY
As a building owner, are you responsible for your property’s wireless and mobility
performance? Do you have to troubleshoot connectivity issues and complaints
from tenants? Our team can help. Airwavz provides a high-speed and costeffective, wireless experience, with rapidly deployed technical support. This way
you can free up your time for the things you’d prefer doing.

The demand for wireless connectivity has risen exponentially, and the industry is
struggling to keep up. Real estate owners and wireless providers have been the
first to feel the strain. Tenants—and just about every wireless customer!—want
fast, dependable service right this minute.
It can be an impossible request. Thankfully, you don’t have to do it alone. Airwavz
Solutions partners with building owners and wireless carriers to provide fast and
sustainable connectivity solutions, customizable for your needs.
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MISSION STATEMENT
Airwavz’ mission is to be the go-to provider of smart,
sustainable wireless solutions for real estate owners
and mobile companies. We help our customers provide
seamless, high-speed connectivity to their tenants and
customers, conveniently and affordably. By creating an inbuilding, wireless infrastructure that meets the customer’s
unique needs and goals, we empower them to better serve
their tenants/customers with less hassle and a bigger profit
margin. Our mission is to offer low-cost and dependable
solutions that make us a household name in our industry and
an automatic, first choice for prospective customers.

20

VALUES STATEMENT
At Airwavz, we operate with transparency. Our customers need to
be able to trust us. We want them to value us for our dependability and
accountability. Transparency is one way we demonstrate that we’re
dependable and accountable.
We take the time to understand our customers’ needs and goals, which
are the starting point for the customized wireless solutions we provide.
We listen first, before quickly jumping in with a solution. We seek to
partner with and advocate for our customers.
We empower our people. We encourage employee ownership in our
company and take responsibility for the quality of our work. Our people are
most invested in the outcome of their work when they have a stake in it.
We act with integrity and do the right thing. Honesty and integrity form
the bedrock of our commitment to the customers we serve. They need
to know they can count on the advice we give them. They also need to
count on us.
We build connections. We broker deals on behalf of our customers and
bridge gaps in the wireless industry. By building wireless infrastructure
and technology, we’re also building a more connected world.
We get the job done. No matter the challenge, we find a way to create
an in-building solution that suits the needs of the customer. We are
tenacious and innovative in the face of any problem that needs a solution.
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VISION STATEMENT
Airwavz will develop and expand the wireless infrastructure of tomorrow, by helping real estate
owners and wireless providers equip buildings with high-speed connectivity they can count on.
Our customers will come to rely on our services: They will see them as invaluable. Airwavz will
be known as the partner to turn to for in-building wireless technology that’s nimble, flexible,
dependable, and affordable.
Having earned the trust and respect of our clients, Airwavz will establish itself as the industry choice
for seamless connectivity. We will develop a reputation for being the leader in creating wireless
technologies for an ever-changing landscape. A landscape where private networks begin to
complement public networks to extend speed and capability that better meets users’ needs.
As we continue to advance and deploy in-building wireless solutions,
we will also expand and enhance wireless connections and the
connected experience. The evidence of our success will be a more
robust wireless capacity, one that’s better equipped for the demands
of a dense and growing population. We’ll be able to say we shaped
this transformation in the wireless industry—at the end of which is a
more connected world.
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